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Tier-ones see most favourable performance

OEMs and suppliers have been releasing financial details
for the quarter this week. Here are the highlights from
the last week:

Aisin Seiki’s net profit declined 6.3% year on year (y/y)
to JPY22.3 billion (USD182 billion, 30 June 2015) in the
first quarter of fiscal year (FY) 2015/16. Net sales for the
period stood at JPY771.7 billion (USD6.3 billion), up 9.2% y/y. Despite higher sales, operating
income fell 12% y/y to JPY33.8 billion (USD276 million). Aisin Seiki attributed increase in sales to
higher automatic transmission production volumes in North America and China, coupled with foreign
exchange gain. However, operating income and net income decreased y/y due to an increase in fixed
costs including depreciation and research and development (R&D) expenses.

BorgWarner again saw a significant impact on net sales from foreign-currency exchange effects.
According to the supplier, adjusting for the impact of currency effects, the company's net sales
grew 4% year on year (y/y), rather than the actual decline of 11% y/y, to USD2,032 million in the
second quarter. BorgWarner has adjusted its full-year guidance for the second consecutive quarter,
and is now forecasting net sales will decline by 2.5-5.5%, from a decrease of 0-4% previously.
Operating income as a percentage of net sales is now forecast to be about 13%, rather than the
previous guidance of "above 13%".

Continental has reported a 11% year-on-year (y/y) increase in net income to EUR1.4 billion
(USD1.5 billion, 30 June 2015) in the first half (H1) ended 30 June 2015. Sales in the Automotive
Group increased 16% y/y to EUR11.9 billion (USD13 billion). Continental noted positive growth in the
first half of the financial year, which the company attributed to raw material costs and double-digit
sales growth in Asia, despite a slowdown in the growth rate of vehicle production in the continent.

Delphi reported revenue of USD3.9 billion and adjusted operating income of USD526 million in the
second quarter. Currency exchange had a notable impact on Delphi's results and caused the auto
supplier to report a decline in sales from USD4.1 billion the second quarter of 2014. Delphi's results
are largely consistent with the industry's overall regional performance, and the company met its
guidance for a stronger second quarter, with revenue USD3,825-3,925 million and adjusted
operating income of USD500-520 million.

Denso’s net income for the first quarter ended 30 June 2015 went up 16.3% year-on-year (y/y) to
JPY77.6 billion (USD632.2 million, 30 June 2015. The company reported a 13.5% y/y increase in
operating income to JPY107 billion (USD871.7 million). Revenues were JPY1.1 trillion (USD8.9
billion), up 7.6% y/y. Denso said its revenue and operating profit increased due to an overseas
production volume increase and the growth in sales in addition to the impact of the weak yen. In the
first quarter period ended 30 June, Denso reported improved performance in all key geographies
except Japan.

Faurecia recorded first half net profit increase of 96% y/y to EUR157 million (USD172 million). The
company's operating income grew 40.4% y/y to EUR424 million (USD466.4 million) and total sales
grew by 12.6% y/y to EUR10.51 billion (USD11.56 billion). Faurecia said its revenues were driven in
particular by strong organic growth in sales in Europe and in North America. All Faurecia's business
groups achieved growth in sales and profitability during the first half of the year. The Automotive
seating segment growth was driven by a number of launches for Nissan, Ford, GM and Chrysler in
2014.
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Federal-Mogul has reported second-quarter 2015 earnings, with significantly better performance
and outlook that the second quarter of 2014. Net sales reached USD2.0 billion, a 5% increase year
over year (y/y). Net income attributable to Federal-Mogul reached USD22 million, compared with a
net loss in the second quarter of 2014 of USD5 million. Federal-Mogul noted that its Motorparts
revenue increase was on both the Honeywell and Affinia acquisitions, as well as increased North
American production. Powertrain saw less organic than acquisition-related growth.

GKN recorded a 1% y/y increase in its revenues to GBP3.85 billion (USD6.04 billion) for the first half
of 2015. The profit before tax calculated on management basis grew by 4% y/y to GBP307 million
(USD481 million). Operating profit increased by 2% y/y to GBP346 million (USD543 million). In
automotive, GKN Driveline’s market performance was strong in Europe, reflecting recent market
share gains, a stronger position in premium vehicles; GKN Driveline’s broadening product mix,
particularly with all-wheel drive (AWD) systems.

Harman International’s net income increased 45.9% year-on-year (y/y) to USD343 million in the
financial year ended 30 June 2015. The company’s operating income was up 42.4% y/y to USD470
million, while sales were up 15.1% y/y to USDG6.15 billion. The company’s Infotainment segment

sales were up 10.1% y/y to USD3.12 billion, while the segment’s operating income grew 75.3% y/y to

USD342 million.

Infineon’s net income dropped 24% year-over-year (y/y) to EUR109 million in the quarter (Q3)
ended 30 June 2015. Operating income also declined 27.9% y/y to EUR119 million (USD132 million).
Infineon recorded lower profit despite 43% y/y growth in revenue during the quarter to EUR1.6
billion (USD1.8 billion). Infineon’s second quarter performance was severely impacted by a sharp
jump of 52% y/y in cost of goods sold to EUR1 billion (USD1.1 billion).

Magna International reported second quarter 2015 earnings following a similar pattern as first
quarter 2015. Sales declined by 9% to USD8.1 billion, which Magna attributes to weakening of
certain currencies against the US dollar. With the second quarter results, Magna revised its 2015
full-year guidance slightly downward; expects to see its total production sales fall between
USD26.2 billion and USD27.5 billion for the full year, both figures down USDO0.5 billion from prior
guidance.

Toyota Industries’ net income jumped 15.7% year-on-year (y/y) to JPY46.4 billion (USD378 million,
30 June 2015) in the first quarter ended 30 June 2015. The company reported strong growth in net
income primarily on a 3.8% y/y increase in net sales to JPY541 billion (USD4.4 billion). Toyota
Industries posted a 14% y/y increase in operating income to JPY29.2 billion (USD237.8 million).

Valeo recorded a 34% y/y increase in its net profit to EUR344 million (USD378 million) in the first
half of 2015. Sales in the first half went up by 15% to EUR73 billion (USD8.03 billion). The
company’s order intake for the first half period stands at EUR10.7 billion (USD11.77 billion), which
reflects the commercial success of technologies developed by the Group for CO2 emissions
reduction and intuitive driving.

Visteon has reported worldwide sales in the second quarter of USD812 million, up 61% year on year
(y/y) from USD503 million in the same period last year, with an additional USD933 million of sales
classified as discontinued operations. The company’s electronics sales increased by USD337 million
to USD780 million, attributed to the acquisition of Johnson Controls' global automotive electronics
business. Visteon confirmed its full-year guidance, looking to improved performance against
negative currency-exchange headwinds.

spglobal.com AutoTechlInsight News | 3



CONTACTS

The Americas
+1877 863 1306

Europe, Middle East & Africa
+44 207176 1234

Asia-Pacific
+852 2533 3565

www.spglobal.com/mobility

Copyright © 2025 S&P Global Inc. All rights reserved.

These materials, including any software, data, processing technology, index data, ratings, credit-related analysis, research,
model, software or other application or output described herein, or any part thereof (collectively the “Property”) constitute
the proprietary and confidential information of S&P Global Inc its affiliates (each and together “S&P Global”) and/or its third
party provider licensors. S&P Global on behalf of itself and its third-party licensors reserves all rights in and to the Property.
These materials have been prepared solely for information purposes based upon information generally available to the public
and from sources believed to be reliable.

Any copying, reproduction, reverse-engineering, modification, distribution, transmission or disclosure of the Property, in any
form or by any means, is strictly prohibited without the prior written consent of S&P Global. The Property shall not be used
for any unauthorized or unlawful purposes. S&P Global’s opinions, statements, estimates, projections, quotes and credit-
related and other analyses are statements of opinion as of the date they are expressed and not statements of fact or
recommendations to purchase, hold, or sell any securities or to make any investment decisions, and do not address the
suitability of any security, and there is no obligation on S&P Global to update the foregoing or any other element of the
Property. S&P Global may provide index data. Direct investment in an index is not possible. Exposure to an asset class
represented by an index is available through investable instruments based on that index. The Property and its composition
and content are subject to change without notice.

THE PROPERTY IS PROVIDED ON AN “AS IS” BASIS. NEITHER S&P GLOBAL NOR ANY THIRD PARTY PROVIDERS (TOGETHER,
“S&P GLOBAL PARTIES”) MAKE ANY WARRANTY, EXPRESS OR IMPLIED, INCLUDING BUT NOT LIMITED TO ANY WARRANTIES
OF MERCHANTABILITY OR FITNESS FOR A PARTICULAR PURPOSE, FREEDOM FROM BUGS, SOFTWARE ERRORS OR
DEFECTS, THAT THE PROPERTY’S FUNCTIONING WILL BE UNINTERRUPTED OR THAT THE PROPERTY WILL OPERATE IN ANY
SOFTWARE OR HARDWARE CONFIGURATION, NOR ANY WARRANTIES, EXPRESS OR IMPLIED, AS TO ITS ACCURACY,
AVAILABILITY, COMPLETENESS OR TIMELINESS, OR TO THE RESULTS TO BE OBTAINED FROM THE USE OF THE PROPERTY.
S&P GLOBAL PARTIES SHALL NOT IN ANY WAY BE LIABLE TO ANY RECIPIENT FOR ANY INACCURACIES, ERRORS OR
OMISSIONS REGARDLESS OF THE CAUSE. Without limiting the foregoing, S&P Global Parties shall have no liability
whatsoever to any recipient, whether in contract, in tort (including negligence), under warranty, under statute or otherwise,
in respect of any loss or damage suffered by any recipient as a result of or in connection with the Property, or any course of
action determined, by it or any third party, whether or not based on or relating to the Property. In no event shall S&P Global be
liable to any party for any direct, indirect, incidental, exemplary, compensatory, punitive, special or consequential damages,
costs, expenses, legal fees or losses (including without limitation lost income or lost profits and opportunity costs or losses
caused by negligence) in connection with any use of the Property even if advised of the possibility of such damages. The
Property should not be relied on and is not a substitute for the skill, judgment and experience of the user, its management,
employees, advisors and/or clients when making investment and other business decisions.

The S&P Global logo is a registered trademark of S&P Global, and the trademarks of S&P Global used within this document or
materials are protected by international laws. Any other names may be trademarks of their respective owners.

The inclusion of a link to an external website by S&P Global should not be understood to be an endorsement of that website
or the website's owners (or their products/services). S&P Global is not responsible for either the content or output of
external websites. S&P Global keeps certain activities of its divisions separate from each other in order to preserve the
independence and objectivity of their respective activities. As a result, certain divisions of S&P Global may have information
that is not available to other S&P Global divisions. S&P Global has established policies and procedures to maintain the
confidentiality of certain nonpublic information received in connection with each analytical process. S&P Global may receive
compensation for its ratings and certain analyses, normally from issuers or underwriters of securities or from obligors. S&P
Global reserves the right to disseminate its opinions and analyses. S&P Global Ratings’ public ratings and analyses are made
available on its sites, www.spglobal.com/ratings (free of charge) and www.capitaliq.com (subscription), and may be
distributed through other means, including via S&P Global publications and third party redistributors.

spglobal.com AutoTechlInsight News | 4



